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Delta Air Lines is a company where its employees, community partners, and customers direct their effort towards forming a force for positive local and global change. The airline is also dedicated to making the environs where their employees work, and their customers live friendly (Delta, 2018). The company seems to have taken up its social responsibility, having ensured the environment that surroundings them is well taken care of. The airline carries out its operations in a manner that is both environmentally and socially responsible and ensures that it gives back to the community where it operates in. Besides, Delta Air Line advocates for the core values of respect, integrity, and honesty. Delta Air Line's mission, vision, and values are the ones that motivate the company's employees.
Delta Air Lines, Inc. is a major US airline whose headquarters and its largest hub is located at Atlanta, Georgia. Delta Air Lines together with its affiliates operates over 5400 flights daily that enables it to serve both an extensive international and domestic network which includes 325 destinations in 54 nations around six continents (Delta, 2018).
Delta Air Lines, Inc. is among the largest and most successful air carriers in the US.  Originally it was started as a crop duster in 1924. It was headed by Collet Everman Woolman for over 40 years as an agricultural scientist and a pilot. After his death there were some changes that occurred, Delta Air Line Inc. acquired some other airlines thus leading to its operation expansion. In 1953, Delta merged with Chicago and Southern Airlines and continued to serve its customers as a major regional trunk carrier (Delta, 2018). In 1967, the company merged with Delaware Airlines and then officially adopted the name Delta Air Lines. On August 1, 1972, Delta acquired Northeast Airlines making it extend its operations to the northeast part of the region. It formed two computerized marketing subsidiaries, Data Incorporated, and Epsilon Trading Corporation, in order to increase the number of its passengers on all Delta flights. Due to its successful transition of leadership, the airline has been experiencing consistent growth (Delta, 2018).  Currently, Delta Airline Inc. is known to have been serving more than 180 million passengers per year. This year, the company was ranked at the top of 50 most admired companies. Besides, Delta has been ranked number one in the Business Travel News. The company is offering its services to 323 destinations in 56 nations on six continents while offering not less than 15,000 daily flights to its customers.
Delta airline has been adversely affected by the rising fuel prices. After the release of the adjusted pre-tax income for the June quarter 2018, the company registered a decrease of around $183 million from the June 2017 quarter. The airline is expecting $2 billion higher fuel bill by the end of this year, thus expecting a share value of $5.70 per share (Writer, 2018). However, the airline's management has been making efforts to devise ways through which it will address the issue of fuel cost. It has seen early success in its efforts to address the fuel cost; it has been successful in offsetting two-thirds of the impact in the June quarter. In its report during June Quarter, it recorded an improved eight percent after the airline adjusted its operating revenue of $11.6 billion. It recorded such improvement due to its driven improvements across the airline's business. The improvement was caused by the great service offered by the carrier's great service, high demand for its product and the increasing momentum of its business across its operations in the various areas where it operates. The airline anticipates revenue growth of 3.5 to 5.5 percent for the September quarter (Writer, 2018). This will be realized due to its commercial initiatives and recapture higher fuel costs.
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The Delta Airline Inc. is committed to serving the community by payback through partnering with bodies that are meant to improve the lives of people in the society. The airline's employees have been raising money each year for the American Cancer Society; it has partnered with the society for over 15 years. The airline has been organizing the annual Delta Day of Hope, where its employees from all airports where it operates honor the cancer survivors and helps them fight back against the disease (Delta, 2018). The airline has also been ranked at the top among the corporate donor of blood to the American Red Cross.  During 2018, the airline's employees have donated 11,085 pints of blood. It has also been raising funds to help the Breast Cancer Research Foundation, since 2005 it has raised $14.6 million for the organization (Delta, 2018). Also, Delta Airline has partnered with Children's Miracle Network Hospitals to bring a smile to the parents and children who have had a remarkable medical journey. Lastly, Delta has partnered with Habitat for Humanity and helped build homes for the deserving families.  The airline responds to complains and has been involved in many occasions that have led to the improvements of many people.
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